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OVERVIEW MARKETING MATERIALS LEARNINGS

Webinar Overview/Objectives

• Provide background on what works 
to market CDSMP

• Briefly review recruitment 
materials available from NCOA 
(and provide an update on 
universal name for CDSMP and 
online recruitment)

• Describe successes and other 
learnings from states around the 
country



Marketing
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Thinking About Marketing

Materials and tools are only 
part of the puzzle. 
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Thinking 
About 

Marketing

Developing 

a Plan
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Thinking About Marketing

Staffing and Infrastructure 
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Thinking About Marketing
Access to Materials 
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Thinking 
About 

Marketing

Relationships
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Strategy

Face-to-face 
presentations 
and relationship 
building with 
key feeders are 
critical early 
steps.
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Strategy

Building and maintaining a 
database of people who called in or 
demonstrated interest is an 
important tool.

dB
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Strategy

A network of champions 
(who can use the brochures 
or flyers) can “talk up”
CDSMP programs to potential 
recruits.
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Strategy

Direct mail from trusted 
leaders (docs, clergy, elected 
officials, etc.) is a reliable 
strategy.
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Messaging

• Three key messages
• Feel better

• Regain control

• Be more independent

• It’s about life, not 
health directly
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Towards 
A Universal 

Name
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Towards 
An Online 

Recruitment 
Strategy



Materials



OVERVIEW MARKETING MATERIALS LEARNINGS

Overview of Materials

Capacity Framework



OVERVIEW MARKETING MATERIALS LEARNINGS

Overview of Materials

• Brochure 

(in Microsoft Word)
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Overview 
of Materials

• Poster or Print PSA
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Overview 
of Materials

• Slide

Presentation
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Overview 
of Materials

• Community Calendar 

Notices
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Overview 
of Materials

• Sample 

Recruiting Letters
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Overview 
of Materials

• Sample Newsletter or 
Newspaper Story
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Overview 
of Materials

• Photos and Logos

• Hi and Low Res
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Video



Ideas from the Field
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Reaching Out to HC Providers

• The California 
Experience
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Outreach to Minority Populations, 
Using Testimonials

The NJ Experience



Discussion



Thank You

John Beilenson


