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Behavioral Risk Factor Surveillance System
TENNESSEE 2011 Land Line and Cell Phone State Added Question Codebook Report
Data was weighted using LLCPWT.

State FIPS Code

Section: 0.1 Record Identification Type: Num
Column: 1-2 SAS Variable Name: _STATE
Prologue:
Description: State FIPS Code
Weighted
Value Value Label Frequency Percentage Percentage
47 Tennessee 5,914 100.00 100.00
Normal or High Blood Pressure
Section: 1.1 Blood Pressure Type: Char
Column: 501 SAS Variable Name: SAYBPCUR
Prologue:
Description: Can you say whether your blood pressure is currently normal or high?
Weighted
Value Value Label Frequency Percentage Percentage
1 Normal 2357 81.95 80.07
2 High 421 14.64 14.37
7 Don’t know / Not sure 98 3.41 5.57
Age of First Smoke
Section: 2.1 Tobacco Use Type: Num
Column: 502 SAS Variable Name: SMOKAGE
Prologue:
Description: How old were you the first time you smoked a cigarette, even one or two puffs?
Value Value Label Frequency Percentage Weighted
Percentage
0-76 Age in years (0-76) 5793 97.95 98.63
77 Don’t know/Not Sure 115 1.94 1.18
99 Refused 6 0.10 0.19
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Behavioral Risk Factor Surveillance System
TENNESSEE 2011 Land Line and Cell Phone Codebook Report
Data was weighted using LLCPWT.

Stop Smoking

Section: 2.2 Tobacco Use Type: Char
Column: 504 SAS Variable Name: LIKESTOP
Prologue:

Description: Would you like to stop smoking?

Weighted
Value Value Label Frequency Percentage Percentage
1 Yes 187 39.79 49.97
2 No 259 55.11 45.35
7 Don’t know/ Not sure 21 4.47 4.36
9 Refused 3 0.64 0.32
Dine out
Section: 3.1 Life Satisfaction Type: Num
Column: 505 SAS Variable Name: DINEOUT
Prologue:
Description: How many times, in the last week, did you eat at or buy take-out food from a chain or fast-food restaurant?
Value Value Label Frequency Percentage Weighted
Percentage
1-76 Number of Times 3500 59.18 70.03
88 None 1719 29.07 19.77
77 Don’t know / Not sure 53 0.90 0.79
99 Refused 642 10.86 9.41

Most Calories at McDonald’s

Section:
Column:
Prologue:

Description:

Value

3.2 Life Satisfaction Type: Char
507 SAS Variable Name: MCDONALDS

Which of the following item at McDonald’s, do you think has the MOST number of calories?

Value Label Frequency Percentage Weighted

Percentage
Two Big Macs 2224 38.29 41.64
Two Egg McMuffins 172 2.96 3.26
One large chocolate shake 508 8.75 9.13
Four regular hamburgers 433 7.46 9.59
Don’t know/Not sure 1297 22.33 17.17
Refused 1174 20.21 19.20
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Behavioral Risk Factor Surveillance System

TENNESSEE 2011 Land Line and Cell Phone Codebook Report

Data was weighted using LLCPWT.

Least Calories at Dunkin’ Dounts

Section: 3.3 Life Satisfaction Type: Char
Column: 508 SAS Variable Name: DUNKIN
Prologue:
Description: Which of the following items at Dunkin’ Dounts do you think has the LEAST number of calories?
Weighted
Value Value Label Frequency Percentage Percentage
1 Sesame bagel with cream cheese 676 11.64 12.33
2 Two jelly-filled donuts 439 7.56 6.80
3 Banana-walnut muffin 849 14.62 17.94
4 A medium (24 oz.) strawberry banana smoothie 1015 17.48 20.22
7 Don’t know/Not sure 1619 27.88 22.53
9 Refused 1210 20.83 20.19
Calories intake
Section: 3.4 Life Satisfaction Type: Char
Column: 509 SAS Variable Name: CALPERDAY
Prologue:
Description: How many calories should a person of your age, height and weight eat each day?
Weighted
Value Value Label Frequency Percentage Percentage
1 1,000 or less 203 3.50 3.93
2 1,001 to 1,500 1232 21.21 17.90
3 1,501 to 2,000 1486 25.59 25.74
4 2,001 to 2,500 384 6.61 8.09
5 2,501 to 3,000 74 1.27 2.17
6 3,001 or more 19 0.33 0.57
7 Don’t know/Not sure 1555 26.77 27.28
9 Refused 855 14.72 14.32
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Behavioral Risk Factor Surveillance System

TENNESSEE 2011 Land Line and Cell Phone Codebook Report

Data was weighted using LLCPWT.

Calories Information

Section: 3.5 Life Satisfaction Type: Char
Column: 510 SAS Variable Name: CALIMP
Prologue:
Description: How important would it be for you to have calorie information listed on the menu or menu boards next to the
foods and drinks sold in fast-food or chain restaurants?
Weighted
Value Value Label Frequency Percentage Percentage
1 Very important 1664 28.65 27.65
2 Important 1079 18.58 18.95
3 Somewhat important 694 11.95 13.01
4 Not important at all 1359 23.40 23.90
7 Don’t know/Not sure 166 2.86 2.22
9 Refused 846 14.57 14.27
Calories Information Use
Section: 3.6 Life Satisfaction Type: Char
Column: 511 SAS Variable Name: CALUSE
Prologue:
Description: If the number of calories for food and drinks at restaurants were listed next to each item on the menu, how
would you use each item on the menu, how would you use this information in deciding what to order?
Weighted
Value Value Label Frequency Percentage Percentage
1 Order food and drinks with MORE calories 225 3.87 4.47
2 Order food and drinks with LESS calories 3569 61.45 58.81
7 Don’t know/Not sure 1129 19.44 21.48
9 Refused 885 15.24 15.25
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