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*** This is an EXTERNAL email. Please exercise caution. DO NOT open attachments or click links
from unknown senders or unexpected email - STS-Security. ***

Andi -
Find the requested information for our 21-22 Endowment Grant.

Thank you!

South Central Tennessee Tourism Association
Edison - 76766
1 Year - $35,000 with $17,500 match

The 21-22 year was full of continued development of the SCTTA base with significant
investments into content development, collateral development, and building meaningful
strategies for programming and marketing.

One of our primary focuses was:

« Grow our digital and social reach (attached)

Build out a virtual brochure rack with 30+ assets (launching November 22)
Develop membership co-op programs (SCTTA.org)

Grow membership in the private sector (60+ new members)

Engage more government and dmo partnerships (projects in all 13 counties)
Develop Regional Ambassadors Program (details in overview)

o Attached Annual Overview

We were able to execute each of our major goals and will continue to prepare to
transition from developing our base and organizational foundation to a more broad approach
to targeted marketing development, and data collection.

Ryan French | Executive Director & CEO

South Central Tennessee Tourism Association
Ryan@ExperienceTN.com | (931) 273-6639
ExperienceTN.com | @Experience_TN | #ExperienceTN
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New likes and follows

Facebook Page new likes (i) Instagram new followers (i)
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Page and profile visits

Facebook Page visits (i) Instagram profile visits (i)
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Reach

Facebook Page reach (i) Instagram reach (i)
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Organizational Update -

Active participation from partners in all 13 counties

22 Active Government Memberships

11 Active Chamber Memberships

60+ Private Sector Memberships (over the past 6 months)

Relaunching our Discover South Central and Jack Trail Geotours

Relaunched a regional website SCTTA.org

Launched a Menu of Services and Marketing Guide for regional gov and non-gov
partners. This gives partners an opportunity to buy into co-ops with vendors and save big
dollars on a range of services and marketing opportunities.

In the final stages of launching our Brochure & Programming effort. 30+ initial regional
brochures all with a printed, digital, and app representation. Offering local partners to
digitize their collateral and include it on the Experience Tennessee App. Final product
with result in a new program called a “Digitial Brochure Rack”

The Digitial Brochure Rack will open us up to more partnerships with different clientele in
service stations while providing value to current partners like hotels, restaurants, and
retail. The brochure rack will include posters, standups, and scannable assets.

Working with Drew Gruber and the Civil War Trails to become a single point of contact
for the CWT. This will allow SCTTA to become more involved with the content
development, upkeep, and consistency of the CWTs.

Worked with Southeast TN Tourism to develop a new Adventure Smart Tennessee
website. This has resulted in plans to expand that relationship and start branding our
SCTTA outdoor efforts with the Adventure Smart program as well.

Had a great showing for the Tennessee Songwriters Week, with big plans for 2023. This
was something we budgeted to assist participants with and will do so on a larger scale in
23.

Launched a Menu of Services and Marketing Guide for regional gov and non-gov
partners. This gives partners an opportunity to buy into co-ops with vendors and save big
dollars on a range of services and marketing opportunities.

Some highlights:

Created the Elk River Blueway, with plans to launch a website “Float in Tennessee” to
assist and promote river access to the Elk, Buffalo, Duck, and Tennessee Rivers among
others. This was a Gov 3-Star Program Project with Lincoln County and has resulted in
the adoption of the program from the TVA moving forward.

Developed Digital-Walking Tours in the Fayetteville-Lincoln County Museum with
signage and video assets, currently working on a similar project with the Trail of Tear
Imporium in Pulaski with plans to expand these projects to other museums across the
region.

Developed over 150 articles about the region and added over 1,000 new photos to our
regional content library that is open to all regional partners.





e Developed a digital-walking tour of the Wayne County Country Music Walk of Fame
along with branding and signage.

e Developed a content series focusing on African American History in Giles County from
pre-Civil War to its impact on Education and the present day. This was a Gov 3 Star
Grant Project.

e Successfully launched our Experience Tennessee Ambassadors program -

Pretty Old Places

Hey Y’all with Dan and Mary

Partnerships with Bonnaroo, the Caverns, Homestead Festival

Offer visits to local partners

o O O

O

Biggest Success:
e Continued the development of the SCTTA foundation -
o Relationships and Partnerships
o Partner Services Offerings
o Ambassadors and Value

Biggest Struggle:
e Planning Growth
o Funding
o ARPA

Desired Accomplishments for Next Year
e Successful Partnership with Kristin Luna for a more developed and insightful written
content and beyond
e Opening the Lynchburg Welcome Center on the Campus with Jack Daniels
Tennessee Whiskey Trails
Tennessee State Parks
The Civil War Trails
TDTD and the Music Pathways

O

o O O






SOUTH CENTRAL TENNESSEE TOURISM ASSOCIATION
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MICHAEL D. SULLIVAN

CERTIFIED PUBLIC ACCOUNTANT
655 North Ellington Parkway
Lewisburg, TN 37091
(931) 270-6715

INDEPENDENT ACCOUNTANT’S REVIEW REPORT

Board of Directors

South Central Tennessee Tourism Association
74 Bob White Drive

Manchester, TN 37355

I have reviewed the accompanying financial statements of South Central Tennessee Tourism Association (a
nonprofit organization), which comprise the statements of financial position as of June 30, 2022, and the
related statements of activities, functional expenses, and cash flows for the year then ended, and the related
notes to the financial statements. A review includes primarily applying analytical procedures to
management’s financial data and making inquiries of entity management. A review is substantially less in
scope than an audit, the objective of which is the expression of an opinion regarding the financial
statements as a whole. Accordingly, I do not express such an opinion.

Management’s Responsibility for the Financial Statements

Management is responsible for the preparation and fair presentation of these financial statements in
accordance with the modified basis of accounting; this includes determining that the modified cash basis of
accounting is an acceptable basis for the preparation of financial statements in the circumstances.
Management is also responsible for the design, implementation, and maintenance of internal control
relevant to the preparation and fair presentation of financial statements that are free from material
misstatement whether due to fraud or error.

Accountant’s Responsibility

My responsibility is to conduct the review engagement in accordance with Statements on Standards for
Accounting and Review Services promulgated by the Accounting and Review Services Committee of the
AICPA. Those standards require me to perform procedures to obtain limited assurance as a basis for
reporting whether I am aware of any material modifications that should be made to the financial statements
for them to be in accordance with the modified cash basis of accounting. I believe that the results of my
procedures provide a reasonable basis for my conclusion.

Accountant’s Conclusion
Based on my review, I am not aware of any material modifications that should be made to the

accompanying financial statements in order for them to be in accordance with the modified cash basis of
accaunting.

Lewisburg, T
September 2





SOUTH CENTRAL TENNESSEE TOURISM ASSOCIATION

(A NON-PROFIT ASSOCIATION)
STATEMENT OF FINANCIAL POSITION
JUNE 30, 2022

ASSETS
CURRENT ASSETS
Cash in Bank
Accounts Receivable
Prepaid Rent
Total Current Assets

Fixed Assets
Equipment
Accumulated Depreciation
Total Fixed Assets

Total Assets

LIABILITIES AND NET ASSETS
CURRENT LIABILITIES
Accounts Payable
Accrued Payroll Taxes
Total Current Liabilities
Total Liabilities

Net Assets, Unrestricted

Total Liabilities and Net Assets

3,895.03
23,448.44
450.00
27,793.47

15,390.22

(5,301.81)

10,088.41

37,881.88

923.00
923.00
923.00

36,958.88

37,881.88

See Accompanying Notes and Accountant's Review Report
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SOUTH CENTRAL TENNESSEE TOURISM ASSOCIATION
(A NON-PROFIT ASSOCIATION)
STATEMENT OF ACTIVITIES
YEAR ENDED JUNE 30, 2022

Support and Revenue

Vacation/Visitor Guide Income $ 2,100.00
Grants 70,840.00
Memberships 66,315.42
Brochure Sponsor 3,600.00
Festival Ticket Sales 19,997.58
Jack Geo Tour 4,000.00
Marketing Campaign Income 71,950.00
Product Sales 244.00
Tourism Dept Development 25,000.00
Interest Income 1.49
TOTAL REVENUE 264,048.49

Expenses
Program Services 238,038.66
Management and General 16,720.80
TOTAL EXPENSES 254,759.46
Operating Income (Expense) 9,289.03
Change in Net Assets 9,289.03
Net Assets,Beginning of Year 27,669.85
Net Assets, End of Year $ 36,958.88

See Accompanying Notes and Accountant's Review Report
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Automobile Expense
Marketing Expenses
Contract Labor
Depreciation

Dues and Subscriptions

Employee Benefits
Equipment Rental
Fees
Insurance-Liability
Licenses

Travel

Meetings

Office Supplies
Other

Payroll Taxes
Postage and Delivery
Professional Fees
Program Expense
Rent

Salary

Telephone
Webservices

TOTAL EXPENSES

SOUTH CENTRAL TENNESSEE TOURISM ASSOCIATION

(A NON-PROFIT ASSOCIATION)

STATEMENT OF FUNCTIONAL EXPENSES

YEAR ENDED JUNE 30, 2022

Program Management Total

Services and General Expenses
$ 13,728.75 $ 1,52542 S 15,254.17
105,411.81 - 105,411.81
42,663.45 4,740.38 47,403.83
3,248.83 360.98 3,609.81
2,348.22 260.91 2,609.13
2,475.00 275.00 2,750.00
2,112.75 234.75 2,347.50
227.88 25.32 253.20
- 2,293.00 2,293.00
18.41 2.05 20.46
3,867.12 429.68 4,296.80
2,776.65 - 2,776.65
4,949.28 549.92 5,499.20
4,396.64 488.52 4,885.15
2,130.30 236.70 2,367.00
572.51 63.61 636.12
6,017.43 668.60 6,686.03
8,657.74 961.97 9,619.71
4,397.70 488.63 4,886.33
27,000.00 3,000.00 30,000.00
63.00 7.00 70.00
975.20 108.36 1,083.56
$ 238,038.66 $ 16,720.80 $ 254,759.46

See Accompanying Notes and Accountant's Review Report
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SOUTH CENTRAL TENNESSEE TOURISM ASSOCIATION
(A NON-PROFIT ASSOCIATION)
STATEMENT OF CASH FLOWS
YEAR ENDED JUNE 30, 2022

CASH FLOWS FROM OPERATING ACTIVITIES
Increase in net assets $ 9,289.03
Adjustments to reconcile net increase in net assets to
net cash provided (used) by operating activities:
Depreciation 3,609.81

(Increase) decrease in:
Accounts Receivable (14,428.61)
Prepaids

Increase (decrease) in:

Accounts Payable -
Accrued Payroll Taxes (461.50)

Net Cash Provided by Operating Activities (1,991.27)

CASH FLOWS FROM INVESTING ACTIVITIES

Purchases of Property and Equipment (3,546.74)
Net Cash Provided (Used in) Investing Activities (3,546.74)
Net Increase (decrease) in cash (5,538.01)
Cash at beginning of year 9,433.04
Cash at end of year 3,895.03

See Accompanying Notes and Accountant's Review Report
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SOUTH CENTRAL TENNESSEE TOURISM ASSOCIATION
(A NON-PROFIT ASSOCIATION)
NOTES TO FINANCIAL STATEMENTS
JUNE 30, 2022

NOTE A - SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES

Nature of Activities

South Central Tennessee Tourism Association (Association) was organized on June 1, 1973. The purpose of the
Association is to promote in a lawful manner, the development, operation, maintenance and general welfare of
the tourist industry throughout the South Central region of the State of Tennessee.

Basis of Accounting

The accompanying financial statements of the Association have been prepared on the accrual basis of
accounting.

Sources of Revenue

The Association generates revenue from the payment of annual dues by its membership.

Membership dues are recognized as revenue when received by the association. Membership is open to
individuals and organizations interested in the travel and tourism industry and that support the goals of the
Association.

The Association also receives grant and contract revenue from the State of Tennessee and advertising revenue
from advertisers in the brochures the Association publishes. Grant and contract funding and advertising funding
is recognized as revenue when billed and recorded on the Association’s Books and when funding requirements
have been met.

Investments

Investments purchased by the Association are initially recorded at their cost, and donated investments are
recorded at fair value on the day they are received as a donation. Subsequent to their acquisition, investments
in marketable securities with readily determinable fair values and all investments in debt securities are adjusted
to their fair values based on quoted market prices as of the date of the statement of assets and net assets.
Unrealized gains and losses are included in the change in net assets.

Property and Equipment

Property and Equipment are recorded at cost. Depreciation is computed using the modified accelerated cost
recovery system on the estimated useful lives of the assets.

Contributions

The organization records contributions and grants when they are received.





SOUTH CENTRAL TENNESSEE TOURISM ASSOCIATION
(A NON-PROFIT ASSOCIATION)
NOTES TO FINANCIAL STATEMENTS
JUNE 30, 2022

Income Taxes

No provision has been made for income taxes in the financial statements. The Association is exempt from
Federal and State income taxes under Internal Revenue Code Section 501(c)(3). This code section enables the
Organization to accept donations which qualify as charitable contributions to the donor. The Organization’s
Forms 990, Return of Qrganization Exempt from Income Tax, for the years ending 2017, 2018, and 2019 are
subject to examination by the IRS, generally for three years after they were filed.

Use of Estimates

The preparation of financial statements requires management to make estimates and assumptions that affect
certain reported amounts and disclosures. Accordingly, actual results could differ from those estimates.

Date of Management’s Review

Management has evaluated subsequent events through September 29, 2022, the date that the financial
statements were available to be issued.









